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THE DYING MATTERS COALITION 

Dying Matters was set up by the National Council for Palliative 

Care, the umbrella charity for all those involved in palliative 

care, to support the 2008 End of Life Care Strategy. It has 

been part of Hospice UK since 1st July 2017. 

Our aim is to raise public awareness about the importance of 

talking more openly about dying, death and bereavement and 

of making your wishes known 

Dying Matters currently has 32,000 members ranging from 

health and care organisations, funeral directors, legal and 

financial organisations and thousands of individual members 
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DYING MATTERS 

PARTNERS 
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DISCUSSING DEATH 

ComRes research released for Dying Matters Awareness 

Week 2017 found: 

 

• Majority of people say they would be willing to offer practical 

help to friends and neighbours dealing with death, dying and 

bereavement.  

• Six in ten say they would feel comfortable giving a pain-relief 

injection to someone who was dying and wanted to stay at 

home, after receiving training and with doctor or nurse 

supervision the first few times.  

• Only 16% think caring for the dying is only a matter for 

professional health and social care workers  
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BUT WE’RE NOT TAKING ACTION 

 

Just 35% of adults said they had made a will 

Just 30% had let someone know their funeral 

wishes 

Just 7% had written down wishes or preferences 

about the care they would want if they couldn’t 

make decisions  

Just 25% had asked a family member about their 

end of life wishes 

Just 33% registered to be an organ donor 
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CAMPAIGNING 
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COMMUNICATIONS 

Social Media Podcasts 
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DYING MATTERS: AWARENESS 

WEEK IMPACT 

We want to build on the impact of last year’s awareness week.  

 

Member engagement was a real success story with more than 700 events 

and activities across the country in shopping centres, town halls, hospices, 

hospitals and arts venues. 

At a conservative estimate, member activities directly reached 767,000 

people, with 10,000+ volunteer hours contributed 

Over 468,000 Dying Matters promotional items were distributed in the run up 

to awareness week 

www.dyingmatters.org saw its highest ever traffic, with record numbers of 

page impressions and visitors.  
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MEDIA COVERAGE 
700 pieces in regional and national media 

 

Substantial broadcast media coverage,  

   including across the BBC 

 

189,826 webpage views in May 

 

157,113 unique web visitors in May 

 

On average, our tweets received  

277 likes per day  
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DYING MATTERS 

AWARENESS WEEK 

2018 

 
 

This year’s Dying Matters Awareness Week takes place from 14- 20 May 2018 with 

the theme of What Can You Do…in your community?  

There are new materials to encourage people to think about what they can do for 

themselves, their family and friends and in their community 

Each day will have a specific theme around community. 

Exciting initiatives are being planned by members across the country 

There is now a permanent Awareness Week hub on the Dying Matters website, 

offering practical tips and inspirational ideas for running events.  
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NEW RESOURCES 
#whatcanyoudo 

 

Twitter banner  

Leaflet 

Poster 


